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ABSTRACT                                                                                                                                                                                      Published Online: December 01, 2023 

Technology is a tool that facilitates access to the power needed by humans. The development of digital 

technology has penetrated the economic field, this phenomenon has changed the prospects of the 

financial sector around the world. As a result of these changes, a new phenomenon has emerged, 

namely financing that was previously traditional to digital, this phenomenon is called financial 

technology.  

Purpose: This research aims to determine the effect of financial literacy and ease of use on interest in 

using Financial Technology with risk as a moderation variable. 

Patients and methods: The analysis method employed is a moderation test on smart pls 

Results: The research findings indicate that financial literacy has a direct impact on the use of financial 

technology, ease of use has a direct impact on interest in using financial technology, and that financial 

literacy is moderated by risks to interest in using financial technology but cannot contribute, and ease 

of use is moderated by risk to interest in using financial technology but cannot contribute. 

Conclusion: Financial literacy can contribute to interest in using fintech; Ease of use can contribute to 

interest in using fintech; Risk moderated financial literacy cannot contribute to interest in using fintech; 

Moderated ease of use Risk cannot contribute to interest in using fintech. 
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1. INTRODUCTION  

In the era of the Industrial Revolution 4.0, 

technology has developed rapidly, so most human activities 

cannot be separated from the use of technology. People's 

behavior develops along with the emergence of technological 

developments. The development of digital technology has 

penetrated the economic field. In transaction activities, the 

application of technology in financial services is very useful 

for interaction. Today, the phenomenon of financial sector 

innovation has changed the prospects of the financial sector 

around the world. As a result of these changes, a new 

phenomenon has emerged, namely financing that was 

previously traditional to digital, this phenomenon is called 

financial technology. Financial technology (financial 

technology) utilization has increased in the community as a 

result of technological advancement in the economic sector. 
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With the goal of maximizing the use of technology in 

advancing financial services, fintech makes it simple for 

transactions in the financial sector to be more practical and  

efficient. At the moment, the public is very interested in 

cashless payment methods like e-wallets and payment 

gateways.  Financial technology has given a new face in the 

business world, which initially the transaction process had to 

be carried out directly or face-to-face can now be done 

remotely and in seconds (Sukaris et al., 2021). The use of 

financial technology in the transaction process among the 

public has provided great benefits ranging from time 

efficiency, energy, and practicality. 

Financial literacy is the capacity to comprehend and make 

efficient use of a range of financial tools, including investing, 

budgeting, and personal financial management. According to 

OCBC NISP's Financial Aptitude Index, the financial literacy 

rate of the Indonesian population in 2021 is known to be only 

37.72 out of 100. That's still significantly lower than 

Singapore, which last year remained at 61. Financial Fitness 

Index OCBC NISP itself is the result of a collaborative study 

between OCBC NISP and NielsenIQ. Relationships and 

behaviors and solutions in financial management. The 

Financial Proficiency Index initiated by OCBC NISP is 
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considered important because at least 46% of respondents 

believe that their current financial plan will ensure their 

financial success in the future. But in reality, only 16% have 

an emergency fund to support their lifestyle in case they lose 

their job. With low financial literacy in Indonesia, people 

experience losses, which results in economic conditions or 

because people are increasingly consumptive. While financial 

literacy education is a big challenge in Indonesia, there are 

two challenges, namely demography and geography  

(Nadhifah, Anwar (2021). 

The impression of transactional ease pertains to an 

individual's belief that using technology will not need more 

exertion, or in other words, that employing technology will 

not complicate their tasks (Davis, 1989). According to 

(Harlan, 2014) ease of use is a form of trust or confidence to 

make decisions and can be used for technology so that it is 

free from effort. Any technology is created to facilitate 

everyone's activities, the simpler the technology, the more 

people are interested in using it. 

Users see risk as an uncertainty that results in losses 

for them. Users are initially at danger from cybercrime (Nizar, 

2017). Cybercrime poses a risk to every consumer's 

commercial dealings, and it also poses a risk to the security 

of every user's personal data. Users may suffer damage as a 

result of data loss and abuse. Data leakage, data abuse, data 

corruption, etc., are all examples of situations where there has 

been a breach of trust between consumers and developers in 

the fintech industry. The use of Fintech is carried out 

independently by its users, so there are a variety of risks that 

could hurt both users and the developers themselves. Fintech 

developers should be able to increase the security of their 

systems and educate potential users to reduce errors that hurt 

users. 

The development of fintech in Surabaya among 

students follows the trend of fintech development in general 

in Indonesia. Various conveniences that can arise with 

technology that is growing rapidly today, have an impact on 

the behavior of the community. If society is difficult to 

exercise self-control in today's global era. Thus, it can be 

easily carried away from globalization. For example, it is easy 

to be affected by the rapid flow of globalization, namely from 

the millennial generation. (Nafitri and Wikartika (2023) 

Especially for UPN "Veteran" East Java students. This is 

evidenced by the number of merchants and grocery stores that 

have used online payment systems. In addition, fintech also 

has several benefits for students such as, digital payments 

which change the way students make payments. Through 

mobile banking apps or e-wallets, students can pay college 

bills, shop online, or share payments with their friends easily 

and quickly. This eliminates the need for cash transactions 

and speeds up the payment process. In addition, Fintech also 

helps students in their personal financial planning.  

Therefore, this study was conducted to understand 

the contribution of financial literacy and ease of use to the 

interest in using financial technology with risk as a 

moderation variable in UPN "Veteran" East Java students. 

 

II. LITERATURE REVIEW  

A. Theory Of Planned Behaviour (Teori Perilaku 

Beralasan) 

The Theory of Reasoned Action (TRA) was 

subsequently expanded and refined into the Theory of 

Planned Behavior (TPB). The idea under examination in 

recent decades comprehensively explores the notion that 

an individual's behavior is influenced by their desire to 

engage in or abstain from a certain activity. Based on the 

Theory of Planned Conduct, an individual's behavior 

during the execution of a specific action is influenced by 

the goal of their behavior, which is determined by their 

attitude and perceived control over that activity. The 

behavioral intention of an individual serves as an 

indicator of their inclination to exert effort while 

participating in a certain activity. 

B. Technology Acceptance Model (TAM) 

The Technology Acceptance Model (TAM), created 

by Davis in 1985 with the intention of characterizing and 

foreseeing the usage of an information technology 

system, as described in the literature reviewed by 

Rahmawati and Narsa (2019). In the meanwhile, it is 

stated in (Sayekti & Putarta, 2016) that the goal of TAM 

is to clarify how information systems are used and how 

users behave in these systems. Two key factors, namely 

usability and convenience, are associated with the idea of 

TAM in the literature (Rahmawati and I Made Narsa, 

2019). The definition of perceived benefit is the degree 

to which a user has faith in a piece of technology to 

perform better than expected. Prospective technology 

users' expectations for convenience in utilizing the 

technology are mostly based on perceived simplicity of 

use. 

C. Interest in Using Financial Technology 

Financial technology is a new technology that 

greatly helps the needs of the community. Financial 

technology company services help people to complete 

financial transactions without an account, like banking 

financial institutions in general. 

Financial technology (fintech) is a technology-based 

industry that can facilitate financial services outside 

conventional financial institutions that help people to 

access financial products in conducting transactions 

(Raharjo, 2021).  

Fintech not only provides payments, loans, or other 

financial services such as traditional banking, but can 

also reach customers who previously did not have access 

to the banking system (Putri et al., 2020). For this reason, 

the functions of fintech organizers are categorized into 

sections as follows: 1. Payment system, fintech as an 

electronic service that replaces currency and giral money 

http://www.ijssers.org/
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as a means of payment, such as e-money and e-wallet, 2. 

Market supporters, fintech provides fast information 

services related to financial service products, 3. 

Investment management and risk management, fintech as 

a provider of online investment services and online 

insurance,  4. Lending, financing or funding, and capita 

raising.  

Interest in the Big Dictionary Indonesian means a 

high inclination of the heart towards a passion, the desire 

of an object that tends to attract high attention. Interest is 

also defined as a condition where someone has attention 

to something and has the desire to know and learn or 

prove further. Interest in transacting using fintech is 

basically the user's intention to adopt or use new 

technology services (Zhang &; Kim, 2020). 

Psychological conditions that feel comfortable in using, 

easy to use, and useful make consumers have an interest 

in using financial technology again for transaction 

activities (Zhang & Kim, 2020). 

D. Financial Literacy 

Financial literacy refers to the ability to 

comprehend, assess, handle, and articulate one's own 

financial situation in relation to material prosperity. 

Financial literacy encompasses the ability to exercise 

prudent financial decision-making, engage in open and 

comfortable discussions regarding monetary matters and 

financial challenges, formulate strategies for future 

financial planning, and adeptly respond to life events that 

influence day-to-day fiscal choices, such as 

macroeconomic shifts in the Latifiana (2017). 

A previous study by Remund (2020) found that 

individuals with financial literacy have at least a basic 

understanding of financial concepts, the ability to explain 

and communicate those concepts, financial management 

skills, the ability to make future financial decisions, and 

confidence in their ability to plan their financial needs. 

Financial literacy has a variety of facets, including: 

Money and transactions, money management, savings 

and investments, risk and profit, and last but not least, 

money. A person who is financially literate will be able 

to manage their money wisely so that they may save 

money on a regular basis. 

H1. Financial literacy has a positive and significant 

influence on interest in using fintech. 

E. Ease of Use 

Ease of use is a person's trust where the use of 

technology can be easily used and understood. Ease of 

use is perceived as the extent to which one can believe 

that the use of certain technological systems can free 

users from difficulties or hard work in operating (Davis 

et al. in Yogananda and Dirgantara, 2017). 

This has to do with people's perceptions that 

utilizing information technology systems won't be 

difficult or need a lot of work when employed 

(Andriyano & Rahmawati, 2016). Therefore, someone 

will employ a technology if they think it's simple to use. 

This convenience variable so indicates that a system is 

built with the intention of making life easier for the user 

rather than making life more difficult for them. So, 

compared to someone who works manually, someone 

who utilizes a given technology would work more 

efficiently. 

H2.  The ease of use has a positive and significant 

influence on interest in using fintech 

F. Risk 

Risk is both an opportunity and a challenge for 

technology adoption. Therefore, risks can be positive but 

can also be negative. The perception of risk tends to be 

negative but the fact allows changing the perception of 

risk from negative to positive. The underlying argument 

because behavior cannot be separated from risk so it 

cannot then ignore the existence of risk Mention (2019) 

Consumers' uncertainty caused by their inability to 

anticipate the potential outcomes of a purchasing choice 

is known as perceived risk. Consumers will undoubtedly 

think about the dangers associated with utilizing a 

product or service before picking it. Customers will 

undoubtedly determine whether or not to utilize online 

transaction-based services given the significant risks 

involved, similar to how Fintech is used. Risk may be 

broken down into five categories, including: a. 

psychological risk (physcological risk), which refers to 

the feelings, egos, or emotions that people experience as 

a result of using or purchasing a product; b. financial risk 

(financial risk), which refers to the money troubles that 

people have after purchasing or using a product; and, 

finally, c. Performance Risk (functional risk), in which 

users do not get a product's intended functionality,  

Physical Risk (pysical risk) refers to a product's adverse 

effects that people may experience after using it. e. Social 

Risk (social risk), which is a risk associated with using a 

product that is impacted by the environment surrounding 

the user, f. Time risk, which is the danger of losing 

customer time as a result of product purchases. 

G. Financial literacy moderated Risk 

Financial literacy refers to the capacity to 

comprehend, evaluate, administer, and articulate matters 

pertaining to one's own financial circumstances that 

impact their material welfare.  Based on the results of 

research that has been conducted, financial literacy on 

interest in using financial technology can be moderated 

by risks to UPN "Veteran" East Java students. Thus, a 

good level of litigation can also affect the decision-

making process carried out, the right decision will affect 

one's finances. This research is in line with research from 

Ammann and Schaub (2021). which states that risks that 

moderate financial literacy have an insignificant 

influence on interest in using fintech. 

http://www.ijssers.org/
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H3. The risk of moderating Financial Literacy towards 

interest in using Fintech. 

 

H. Ease of use is risk-moderated  

Ease of use is perceived to the extent to which one 

can believe that the use of certain technology systems can 

free users from difficulties or hard work in operating 

(Davis et al. in Yogananda and Dirgantara, 2017), but 

there is a concern for each individual related to the risks 

of using fintech because the risk is an uncertainty felt by 

users that causes losses to users. System flaws might 

amplify perceived hazards in services that rely on 

technology. Users may be exposed to a variety of risks, 

including those related to their physical safety, their 

financial security, their psychological health, and their 

privacy (Liebermann and Stashevsky 2002; Liu et al. 

2020; Udo et al. 2010). These risks may lower user 

satisfaction with subpar service quality (Zhang and 

Prybutok 2005). 

One's desire in adopting fintech does not diminish 

since hazards are understood to exist. This is so that 

people may benefit from technology in the present period 

of globalization, one of which is financial technology. In 

order to meet these expectations, one must be able to stay 

up with the changes and be knowledgeable about how to 

utilize financial technology. 

H4. Risk moderates ease of use against interest in using 

Fintech. 

The research framework in research can be 

described as follows: 

 

 
 

III.  RESULTS 

A. Measurement Model Testing (Outer Model) 

  Ease 

of Use 

(X2) 

 

Finan

cial 

Liter

acy  

(X1) 

Interes

t in 

Using 

Fintec

h (Y) 

Mode

rating 

Effect 

1 

Mode

rating 

Effect 

2 

Risk 

(Z) 

Ease of 

Use 

(X2) * 

Risk (Z) 

    0,787  

 

Financia

l 

   0,750   

Literacy 

(X1) * 

Risk (Z) 

X1.1  0,923     

X1.2  0,940     

X1.3  0,947     

X2.1 0,941      

X2.2 0,945      

X2.3 0,936      

X2.4 0,933      

Y1.1   0,939    

Y1.2   0,952    

Y1.3   0,932    

Z1.1      0,950 

Source: Data processed 

 

Based on the findings of this study, it can be inferred that 

all indicators demonstrate validity, as evidenced by the higher 

loading factor values observed for each shaded indicator 

within the variables Financial Literacy (X1), Ease of Use 

(X2), Interest in Using Fintech (Y), and Risk (Z), in 

comparison to the loading factor indicators of other variables. 

 

 AVE COMP

OSITE 

REABI

LITY 

Ease of Use (X2) 0,881 0,967 

 Financial Literacy  (X1) 0,878 0,956 

Interest in Using Fintech (Y) 0,885 0,958 

Moderating Effect 1 1,000 1,000 

Moderating Effect 2 1,000 1,000 

Risk (Z) 0,889 0,960 

Source: Data Processed 

 

The variables in this research may be deemed to have 

strong validity generally since the AVE test findings for the 

variables Financial Literacy (X1), Ease of Use (X2), Interest 

in Using Fintech (Y), and Risk (Z) indicated a value of greater 

than 0.5. 

The value of composite reliability, a reliable construct, is 

used to quantify build reliability. The indicator is considered 

to exhibit consistency in assessing the latent variable if the 

composite reliability value exceeds 0.70. The Composite 

Reliability test findings indicate that the variability of 

Financial Literacy (X1), Ease of Use variables (X2), Interest 

in Using Fintech (Y), and Risk (Z) shows a Composite 

Reliability value over 0.70, indicating that all variables in this 

research are trustworthy. 

 

 Ease 

of Use 

(X2) 

 

Finan

cial 

Liter

Interes

t in 

Using 

Fintec

h (Y) 

Mode

rating 

Effect 

1 

Mode

rating 

Effect 

2 

Risk 

(Z) 
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acy  

(X1) 

Ease of 

Use (X2) 

1,000 0,945 0,959 -0,852 -0,849 0,940 

 Financial 

Literacy  

(X1) 

0,945 1,000 0,954 -0,852 -0,813 0,920 

Interest in 

Using 

Fintech 

(Y) 

0,959 0,954 1,000 -0,847 -0,823 0,936 

Moderatin

g Effect 1 

-0,852 -

0,852 

-0,847 1,000 0,896 -0,870 

Moderatin

g Effect 2 

-0,849 -

0,813 

-0,823 0,896 1,000 -0,850 

Risk (Z) 0,940 0,920 0,936 -0,870 -0,850 1,000 

 

B. Evaluation of Structural Testing Model (Inner Model) 

The R-square in the equation between the latent variables 

may be used to test the inner model. The R2 number indicates 

how well the endogenous (dependent/bound) variable can be 

explained by the exogenous (independent/independent) 

variable in the model. 

 R 

Square 

RISK (Z)  

INTEREST IN USING FINTECH (Y) 0,945 

EASE OF USE (X2)  

FINANCIAL LITERACY (X1)  

   Source: Data processed 

 

The coefficient of determination, denoted as R2, is equal 

to 0.945. The model demonstrates the capacity to elucidate 

the phenomenon of interest pertaining to the utilization of 

fintech. This phenomenon is influenced by various 

independent variables, such as financial literacy and ease of 

use. These variables are moderated by risk variations, 

accounting for 94.5% of the explained variance. The 

remaining 5.5% of the variance is attributed to other variables 

that lie beyond the scope of this study. 

 
 

C. Test the hypothesis 

 

Origina

l 

Sample 

(O) 

Sample 

Mean 

(M) 

Standar

d 

Deviatio

n 

(STDEV

) 

T 

Statistics 

(|O/STD

EV|) 

P 

Value

s 

Ease of 

Use 

(X2) -> 

Interest 

in Using 

Fintech 

(Y) 

0,425 0,420 0,102 4,183 0,000 

Financia

l 

Literacy 

(X1) -> 

Interest 

in Using 

Fintech 

(Y) 

0,384 0,376 0,084 4,588 0,000 

Moderat

ing 

Effect 1 

-> 

Interest 

in Using 

Fintech 

(Y) 

-0,019 -0,025 0,087 0,219 0,827 

Source: Data processed 

 

From the table above it can be concluded that the 

hypothesis states: 

1. Financial Literacy (X1) has a positive effect on Interest 

in Using Fintech (Y) is acceptable, with path coefficients 

of 0.425, and T-Statistic values of 4.183 > 1.96 (from 

table values Zα = 0.05) or P-Value 0.000 < 0.05, with 

Significant (positive) results. 

2. Ease of Use (X2) positively affects Interest in Using 

Fintech (Y) is acceptable, with path coefficients of 0.384, 

and T-Statistic values of 4.588 > 1.96 (from table values 

Zα = 0.05) or P-Value 0.000 < 0.05, with Significant 

(positive) results. 

3. Risk-moderated Financial Literacy (X1) (Z) positively 

affects Interest in Using Fintech (Y) is unacceptable, 

with path coefficients of -0.019, and T-Statistic values of 

0.219 > 1.96 (from table values Zα = 0.05) or P-Value of 

0.827 < 0.05, with Insignificant (negative) results. 

4. Risk-moderated  Ease of Use (X2) positively affects 

Interest in Using Fintech (Y)  is unacceptable, with  path 

coefficients of 0.036, and T-Statistic values of  0.469 > 

1.96 (from table values Zα = 0.05) or P-Value 0.639 < 

0.05, with  Insignificant (positive) results. 
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IV.  DISCUSSION 

The Influence of Financial Literacy on Interest in  Using 

Financial Technology 

Hypothesis 1 posits that there exists a positive and 

statistically significant relationship between financial literacy 

and the inclination to use financial technology (fintech) 

services. The findings derived from the data analysis 

conducted by the Partial Least Squares (PLS) method indicate 

a statistically significant and positive relationship between 

financial literacy and interest in utilizing financial technology 

(fintech). Consequently, hypothesis 1 is supported and 

approved. The level of an individual's financial literacy in 

effectively managing financial matters directly influences 

their inclination towards adopting fintech solutions. 

Conversely, a diminished degree of student comprehension in 

financial literacy corresponds to a reduced positive influence 

on students' inclination towards using fintech. 

From the results of data processing, it shows that the 

indicator with the highest average value (mean) is the 

indicator knowing that having good financial literacy will 

also have a good impact on financial management. At the 

highest loading factor value has the same result as the average 

value (mean). 

Someone who has good financial literacy can manage 

finances well and can be a foundation in fostering interest in 

using fintech, so that the more financial literacy possessed by 

students of the University of National Development 

"Veteran" East Java, it can have an impact on the interest in 

using fintech. 

The assertion made by García Pérez de Lema (2021) 

posits that there exists a correlation between financial literacy 

and the use of fintech platforms, specifically in relation to 

financial management. In addition to the findings of Yoshua 

(2020), it has been shown that there exists a favorable 

correlation between financial literacy and the use of fintech 

services. 

The effect of ease of use on interest in using financial 

technology 

Hypothesis 2 states that ease of use has a positive 

and significant effect on interest in using fintech. The results 

of data processing using PLS show that ease of use can have 

a positive and significant effect on interest in using fintech, 

so hypothesis 2 is accepted. Which means that the higher the 

level of convenience offered in the use of fintech applications, 

it will cause interest in using fintech as a transaction medium, 

especially among students of the University of National 

Development "Veteran" East Java. 

From the results of data processing, it shows that the 

indicator with the highest average value (mean) is the fintech 

application indicator is very easy to use so I don't find it 

difficult. While the highest loading factor value is an indicator 

of the use of fintech applications so young that I am able to 

do it myself without the help of others. 

So it is interpreted that the ease of learning a system 

that can be mastered as a whole will increase the desire to use 

one's fintech because the level of understanding has a great 

influence on one's interest, especially students of the 

University of National Development "Veteran" East Java in 

using fintech applications as a means of transacting. 

The assertion made by Cut Muthia Kesuma Hayati 

(2022) is substantiated by research, indicating that the level 

of user-friendliness has a substantial role in shaping 

individuals' inclination towards adopting financial 

technology. According to a study conducted by Immawati 

and Dadang (2019), an improvement in convenience is 

positively associated with an increased interest in using 

financial technology (fintech) for transactions. 

The Effect of Financial Literacy on Risk-Moderated 

Interest in Using FinTech 

Hypothesis 3 posits that there exists a positive, 

although statistically insignificant, relationship between risk-

moderated financial literacy and the level of interest in using 

financial technology (fintech). Based on the findings obtained 

from the conducted experiments, it can be inferred that the 

third hypothesis, which posits the potential moderating effect 

of risk on the link between financial literacy and interest in 

adopting fintech, has been refuted. This interpretation 

suggests that the presence of risk does not have the capacity 

to either enhance or diminish the association between 

financial literacy and the inclination to choose fintech 

solutions. 

The awareness of recognized hazards does not 

diminish individuals' inclination to use fintech solutions. The 

facilitation of individuals in the contemporary period of 

globalization is attributed to the use of technology, with 

financial technology being a prominent example. In order to 

effectively adapt to contemporary circumstances, individuals 

are compelled to possess the capacity to stay abreast of 

current trends and meet the associated requirements. 

Consequently, it becomes imperative for individuals to 

acquire proficiency in the utilization of financial technology. 

Hence, the presence of risk does not have any influence on 

the correlation between financial literacy and the inclination 

to use financial technology (fintech) services. 

The risk posed cannot moderate the influence of 

financial literacy on fintech because by studying the use of 

fintech well, the risks that will be caused by the use of fintech 

will not affect students' interest in using fintech when 

transacting in e-commerce. In other words, increased 

financial knowledge will still increase interest in using fintech 

without thinking about the risks that will be faced because 

students already know the strategies in overcoming it. 

This is supported by research from Ammann and 

Schaub (2021). which states that risks that moderate financial 

literacy have an insignificant influence on interest in using 

fintech. 
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The Effect of Ease of Use on Risk-Moderated Interest in 

Fintech 

Hypothesis 4 posits that there is a negative and 

statistically insignificant relationship between risk-

moderated ease of use and interest in adopting fintech. Based 

on the findings from the conducted experiments, it can be 

inferred that the fourth hypothesis, which posits the potential 

moderating effect of risk on the link between ease of use and 

interest in adopting fintech, is not supported. This might be 

seen as suggesting that there exists a potential danger in the 

inability to enhance or diminish the association between the 

user-friendliness of fintech and the level of interest in its 

utilization. 

The awareness of recognized hazards does not 

diminish individuals' inclination to use fintech solutions. The 

facilitation of individuals in the contemporary period of 

globalization is attributed to the use of technology, with 

financial technology being a prominent example. That way 

someone is required to be able to keep up with the times, with 

these demands one must be familiar with the use of financial 

technology. Therefore, risk has no effect on the relationship 

between ease of use and interest in using fintech. 

Every individual has concerns related to the risks of 

using fintech even though the risk is an uncertainty felt by 

users that causes harm to users but it does not affect how 

someone uses fintech because someone has an interest or does 

not use fintech more seen from the perceived ease of using 

fintech, not about the risks faced by an individual in using 

fintech. 

This is supported by research from Khuong (2020) 

which states that risks that moderate ease of use negatively 

affect interest in using fintech. 

 

V.  CONCLUSION 

Based on the test results to determine the effect of 

financial literacy and ease of use on interest in using fintech 

with risk as a moderation variable, conclusions can be made, 

namely: 

1. Financial literacy can contribute to interest in using 

fintech.  

2. Ease of use can contribute to interest in using fintech.  

3. Risk moderated financial literacy cannot contribute to 

interest in using fintech.  

4. Moderated ease of use Risk cannot contribute to interest 

in using fintech.  

Suggestions for future research are to be able to conduct 

research using other independent variables such as financial 

behavior, saving behavior, self-control and so on that can 

affect the dependent variable, namely interest in using 

fintech. 
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